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In 2015
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In the world (UNTWO)

. The vast majority of interna-
tional trips take place in the
traveller’s region.

Tourists of each region
(In millions, in 2016).
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lead the expense of
international tourism
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UNTWO Tourism towards 2030: International tourism by region of destination.
Projection 2020-2030

Average growth per year (%)
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Middle class, already strong in Europe, will be booming in Asia and Africa
Distribution of population by class (forecasts):

Africa O Asia-Pacific O Europa

UPPER -CLASS A

>30%

MIDDLE -CLASS >80%

LOWER -CLASS Forecasts Forecasts

Source: Oxford Economics, Airbus

2000 2010

+ 300m

people
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Longer annual vacation Per capita income. Together with attractive
times, though split in cities, short distances
several holiday periods. and the burst of budget

scheduled carriers.

Wide differences among countries:

10 22 26
28 30
$§338333 8338388 Have led to the Proliferation of city breaks.

Holidays (working days off annually)
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The emergence of a new phenomenon:

Urban tourism in Europe takes over beach oriented tourism after
4 decades of prevalence.

Urban tourism is not only made of leisure city breaks:

MICE tourism (meetings, incentives, conferencing, events)
Health tourism

Sports tourism

International students

Music festivals goers

Etc.
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UNWTO Affiliate Members
W T CHworld Tourist Cities Federatiohitp:// en.wtcf.org.cn
DI (Destinations Internationahttps:// destinationsinternational.org

ECM(European Cities Marketihg
https://www.europeancitiesmarketing.com
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Changes become faster and deeper

Turisme

New times characterized by growing fierce competition call for a different marketing

approach:

4 Built on a new form of narrative ca-
pable of making your destination
distinguishable and attractive...

€ ..Whose messages have to be ad-

dressed to a wide range of segments
or specific audiences:

- Age - Class

- Gender - Income

-Country - Hobbies

|dentified through ever more sophis-
ticated tools (big data).

Precision marketing.
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Sea changes in demand:

L R K B A -

Widespread digital & mobile communications. End of roaming within UE.
Consumers gain power, as individuals and as groups.

Direct information, purchase, opinion.

Big powerful internet platforms.

From passive towards experiential tourism (learning cuisine instead of
eating, wine tasting instead of drinking, live like locals, sharing, etc.)
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20
2 19.2M 408 hotels 67,640
2 - in Barcelona 61,942
= / City in 2016
10 9.1M 31 338
- | 38M / / 18 569
/
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0 T | | | I |
1990 2000 2010 2016 1990 2000 2010 2016

—Tourists —OQOvernights ® Beds

*Hotels in Barcelona City
Source Turisme de Barcelona
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Catalonia (6.2%

Rest of Spain
(14.8%)
United Kingdo

B 0
Tourist in hotels (9.0%)
SRl B United States
(8.4%)

oo
con
(40.8%)

ad Domestic (21.09 [

B International |
(79.0%)

Source Turisme de Barcelonfrom Idescatdata



